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‘ Branding and ldentity

ichland is Here for You
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https://www.youtube.com/watch?v=PADUniSOklk&t=1s

‘ Finding New Students




‘ Getting Students Involved

Student Spotlight



https://www.youtube.com/watch?v=pTGXQrP_rqQ&t=27s

Involved

ing Students

‘ Gett




03 Get Students Involved

e Engagement Fair

e Social Media Ambassadors

e Mental Health Awareness

e Campus Event Communication
e Student Internship Projects



Website
and Social
Media

o) richland.edu

02  mcletc.org



Website

Performance
www.richland.edu

Site Visitors from
last year

Bounce Rate -
down from 64% last
year

Found site through
Google.com




Website
Performance

www.mcletc.org

Site Visitors from
last year

Bounce Rate -
Outperforms 88% of

sites in industry

Found site through
Google.com




Media Mentions

Digital
Media and
Advertising

Social Media

It's a Whole New World - Digital
Advertising

How COVID continues to
change EVERYTHING




n Media Mentions

346

2019 2020 2021



n Social Media

Facebook Organic
Page Reach

Instagram Organic Reach

140%

YouTube Reach




It's a Whole New World -
Digital Advertising

Facebook Ad Reach - Paid

YouTube Paid Advertising

@ E-Mail Campaign Link Clicks

NowDecatur.com Reach




How COVID continues to
change EVERYTHING

Increase in use of digital outreach vs. traditional

Privacy laws for web and app are getting more
strict - changes are coming

Pivot in our messages and show of student support

Marketing Department that has learned new skills and
continues to monitor new changes and opportunities



O n the Increase In digital outreach -
Horizon

exploring new marketing resources

Additional ADA Website Training

Updated
Marketing/Communications Plan

Further Mascot Development

Student Social Media
Ambassadors/Internships




Questions?

Contact Me:
(217) 825-4754 (Mobile)
twithrow@richland.edu




